@ CAMPAIGN WORKS

Our story

Campaign Works produces imaginative marketing solutions that achieve
hard-hitting results on time, on brief and right on target.We have honed
our creative approach by working with industry giants such as Hilton, Tesco,
Greene King and BSI, establishing ourselves as an award-winning,
iIndependent-minded agency.

How it all began
Back in the early 90's, Managing Director Rob Conway turned his back on the big agency ethos of relying on a
single, safe house style to promote a particular service or brand.

Campaign Works was created to provide an alternative — tailoring bespoke solutions to every marketing
challenge, by keeping the flexibility to be truly creative in approach and execution. From our launch in 1996,
we began offering clients strategic insight, tactics and solutions at a price they were prepared to pay, with the
high standards of service they deserved.

How we're doing

We're really proud of the recognition and respect we've achieved.We've won major industry awards for the
last eight years. This includes two National Business Award for Best Marketing Strategy of The Year and the
Customer Focus Award. We've also contributed to four wins in as many years at the annual Hotel Marketing
Awards and the hospitality industry’s Catey's (Caterer & Hotelkeeper) Awards.

How we're organised

Campaign Works in the UK

We know that talent is no longer exclusively London-based. Many experienced, big agency people are
downshifting their lifestyles by moving away from the capital and finding that they don't have to compromise
their career.

Our open-plan offices allow us to grow and remain flexible, without passing expensive overheads on to our
clients. We're remaining true to our original business plan by refusing to become another large agency, bound
up in red tape and restricted in its practices by its sheer size.

Campaign Works in Asia Pacific

Over the years, we've accumulated a variety of international clients and our creative work often takes us to
far-flung, exotic destinations. So, in 2006, we expanded to open an office south of the equator. After a 3-year
stint at our UK office, Donald Shepherd returned home to head up Campaign Works New Zealand in Auckland.
The Kiwi team provides an invaluable, on-the-ground presence to our clients in Asia Pacific, while also offering
round-the-clock support in meeting those tricky time zone deadlines.

How are we different?

The key to our success is our 30-strong team of talented, dedicated people, working in the sort of friendly,
nurturing environment that burnt-out creatives in the city can only dream about. Nobody screams, nobody
shouts. There is no ‘Us’ and ‘Them' — designers and account handlers sit together and work together: And
because, we believe in career progression and fair treatment, people come to work here and they stay. We've
created an open atmosphere where everybody shares ideas and a passion to be the best, because we love
what we do.

Our account handlers love forging real and long-lasting relationships with clients. Working out innovative
strategies and asking penetrating questions to get to the heart of every brief is second nature to them.

Our in-house design team loves having the freedom to be inventive in a culture where the best idea is the one
that wins, whoever thought of it. All our designers, copywriters, new media creatives and digital studio pioneers
thrive on wowing our clients with exceptional concepts and beautifully executed campaign. Our Creative
Director, Greg MacKenzie, joined us in 2005 from Communique360, brimming with integrated campaign
experience and new industry insight. .

We're small enough to retain that lively, freethinking, independent business
atmosphere, with all the top talent, ideas and finesse you would expect
from a big marketing agency.




